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Survey Sections
• Listening Preferences

• Video Content and Streaming

• Social Media

• Class Structure and Online 
Learning

• Expectations and Contact Methods

• College Communication

• Email

• Image and Recruitment

• Encouragement and Support

• Persistence

• College Alumni

• College Website

• Connectivity and Preferences

• News



Survey Promotions



Survey Success!
1,246 MC students 
enrolled Fall 2024

194% of survey goal
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Qualitative Data



Student Perception Patterns
• Overwhelmingly positive: 338 positive testimonials

• Nearly half of these (143) relate directly to student success 
and belonging

• Core themes for why students would recommend MC:

• Quality education

• Supportive faculty and staff

• Opportunities for personal growth



Testimonial Highlights: 
Affordable & Friendly

"Choosing Montgomery College was a no-brainer for me financially. 
The affordability allowed me to focus on my studies without the 
burden of student debt. I'm grateful for the scholarships and 
financial aid that made my education accessible."

"Great school, affordable tuition, 
and close to home."



Testimonial Highlights: 
Supportive, Welcoming Community

"Attending Montgomery College has truly empowered me. I used to 
doubt my abilities, but with the encouragement of my professors 
and peers, I've gained the confidence to pursue my dreams and 
take on challenges I never thought I could handle."

"It's a great school. They offer many majors and 
programs. I really love the Raptor Central building and I 
go to it very often. The professors are kind and so are 
the counselors. Everyone here helps one another out."



Testimonial Highlights: 
Caring Faculty & Staff

"The faculty at MC genuinely care about their students. My 
professor took the time to help me understand complex topics, and 
their support made all the difference in my academic journey. I felt 
like I had someone in my corner every step of the way."

"It's a nice college and professors care 
for you to pass."



Testimonial Highlights: 
Strong Programs & Career Connections

"The career services at Montgomery College have been invaluable. 
Through internships and networking events, I’ve developed 
connections in my field and learned essential skills that have 
prepared me for my future career in healthcare."

"I would recommend Montgomery College for its strong 
academic programs, supportive faculty, and diverse 
community. The college offers a range of resources, 
including academic advising and career services, which 
help students succeed."



Student Barriers
Noted areas where improvements could enhance MC student 
experience even more:

• Understanding financial aid process and options

• Navigating administrative processes

• Securing more timely guidance and support



Student Barriers
Examples:
"I found it difficult to understand the financial aid options available to me." 

"The registration process was confusing and frustrating."

"I had a lot of issues with the online systems; they were not user-friendly." 

"There was a lack of clear communication about important deadlines and 
processes."

"I didn’t receive timely responses to my inquiries, which added to my stress."



Student Media Preferences
Top Favorite Music Genres:

Pop (43 responses), followed by Rap (26), Everything (22), and R&B (21). 
Other genres like Gospel, Rock, and general terms like All also appear 
frequently.

Favorite Online News Sources:
CNN (46 responses), followed by New York Times and Washington Post (16 
each). Others: BBC, Instagram, and several mentions of variations of CNN.

Favorite TV Shows:
Students like a variety of legal dramas, comedies, fantasy, and animated shows: 
Suits, Brooklyn 99, Gilmore Girls, Supernatural, One Piece, Emily in Paris, 
Grey’s Anatomy, Dexter, and From.



Website Usage

Why Students 
Access MC Website:
1. Blackboard 
2. General 

information
3. Register for 

classes

How MC Can Make It Better:
1. More information in 

multiple languages

2. Functionality improvements 
(i.e., easier class search)

3. More modern design

4. User experience & login 
improvements



MC Competition

Top Mentions of Where Students 
Were Considering Other than MC:

1. None (largest response)
2. UMD 
3. UMBC 
4. Towson University 
5. PGCC (very small response)



MC Emails
Why Students Open MC Emails:

• The subject of subject line

• Notifications or important 
information

• If it seems important

• Opportunities

• News



What MC Students Wish Recruiters Knew 
Regarding the Mindset of Prospective Students
Fear of Mistakes:
"Some students are afraid and 
ashamed to make mistakes."

Desire for Guidance:
"What is the best course of 
action to take to keep me on 
the path to success?"

High Levels of Stress:
"That they are stressed."

Questions about Course Load:
"Most of their questions are 
probably about how many 
classes they have to take."

Negative Stigma:
"There's kind of a negative 
stigma about community 
colleges."



What MC Students Wish Recruiters Knew 
Regarding the Mindset of Prospective Students

Engagement in Learning:
"Interesting stuff keeps 
you focused."

Concerns about Cost:
"They want what's the 
least expensive."

Process Confusion:
"Understanding how to 
sign up for classes."

Late Awareness of College Options:
"They should know that a lot of 
students get zero information on 
colleges until senior year, and that's 
when they have to rush to apply."



Turning Points that Led Students to Enroll

"Recently migrated to the country, so I 
have the access to education that I didn't 
have in my home country."

"When I realized I could get an associate's 
degree in sonography and realizing MC 
has an agreement with my dream school."

"Yeah, I hit age 25 and had a 
quarter-life crisis."



Turning Points that Led Students to Enroll

“Getting the MC board of trustees scholarship."

“I didn’t want to disappoint my mom."

“Everyone in my grade was doing it, and I 
didn’t really want to be left behind, so I just 
decided to enroll in dual enrollment."



How MC Has Made a 
Positive Difference in My Life
"MC opened its doors for me to study and get a better life after I 
finish my studies.“

"It has allowed me to expand my educational abilities as a high 
school student. MC also has a very good learning environment, 
making it easy to learn because we're surrounded by other 
people who also want to learn.“

"I made a lot of new friends and developed better social skills."



How MC Has Made a 
Positive Difference in My Life
"Providing opportunities to learn from different fields & subjects."

"I have met people who now have a big role in my life."

"Montgomery College is a melting pot of cultures. Engaging with 
classmates from different backgrounds has broadened my 
perspectives and enriched my learning experience. I appreciate the 
diversity that makes our campus feel welcoming and inclusive."



How MC Students Think MC 
Could Better Support Them
"Financial aid."

"Pointing out available resources, e.g., Are there people to assist with finding 
scholarships? If so, who and how can they be reached?“

“Make information clear.“

"If they tell me what I need to do to be on the right path to my degree.“

"By helping me to find tutor opportunities to be taught in classes I've been 
struggling with where it's aligned with my schedule.“

"Keep me motivated to come to college, and keep me always in mind."
"Keep doing the free events 🌚🌚."



Top 5 Actionable Insights
• Strengthen Visibility of Student Support and Resources 

to Drive Access and Completion

• Leverage Student Testimonials to Build Trust and Appeal

• Simplify Key Processes to Improve Student Onboarding 
and Persistence

• Guide Students with Consistent, Tailored, and 
Multichannel Communications

• Build Community and Foster Belonging to Boost 
Retention and Student Satisfaction



"Attending Montgomery College has truly 
empowered me. I used to doubt my abilities, 
but with the encouragement of my professors 
and peers, I've gained the confidence to 
pursue my dreams and take on challenges I 
never thought I could handle."
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